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W h a t  i s  Ta l e s  o f  Wa t e r  ?  >>>  

W h o  d o  we  t a r ge t  ?  >>>  

world talk about their  bond 
with water,  the source of 
l i fe.  Through their tales,  
the many water issues fa-
cing the different regions of 
the world are highlighted in 
an honest and direct way.  

It  is  not a doom and gloom 
story, but one of hope and 
belief in a better future. 
Children from the Middle 
East,  Africa, South and 
Central  America,  Europe 
and Asia have been inter-
viewed, fi lmed, photogra-
phed and even taken photo-

graphs themselves,  al l  in 
order to make this  their  sto-
ry. In this way, Tales of  Wa-
t e r  makes  dry  s ta t i s t ics 
come to l i fe as children 
bring their stories forward. 
 
The chi ldren’s  tales  are re -
corded by video, photogra-
phy and text  from dif ferent  
perspect ives:   the  chi ld’s  
v iew, the observer ’s  v iew 
and the wider v iew on the 
issues around water  and 
development.  The source 
mater ial  forms the basis  for  
a  var iety of  ways to com-
municate  these v iews be-
fore,  at  and af ter  4 t h  World 
Water  Forum (Mexico Ci-
ty,  March 2006).    

Tales o f  Water  is  a multime-
dia project which was laun-
ched by the World Conser-
vation Union in January 
2005. It  was then that a 
Dutch  based mult imedia 
company approached the 
IUCN Water Programme to 
w o r k  t o g e t h e r  o n  t h i s 
concept. The idea was to let  
children from all  over the 

T o  i n c r e a s e  a w a r e n e s s 

about the issues reflected in 

the themes of the 4t h  World 

Water Forum, the Tales of 

Water project aims to in-

f luence opinion leaders,  de-

cision makers,  CEO's,  and 

policy makers as well  as the 

Mexican public,  and the pu-

blic at  large. Much publici-

ty is expected to be genera-

ted through these images 

and photographs, as they 

can be adjusted and fine-

tuned to a wide variety of 

audiences.  Tales  of  Water  

establishes a direct l ink bet-

ween the realit ies on the 

ground and the main the-

  Local Level 
Communities, Farmers, Irrigation engineers, 

NGO’s, Local Governments, Private sector 

  National and  

 Regional   Level 

NGO’s, Government agencies, Land 

Managers, Forest Managers, Basin Au-

thorities, Donors, Private sector 

  International Level 
International Conventions, International 

Organisations, Experts, the General Public 

O u r  T a r g e t  A u d i e n c e  

mes of the 4t h  World Water 

Forum. It  provides a hands-

on expression of ‘Local Ac-

tions for a Global Challen-

ge’ through the different 

ways children view their  

water realit ies and tel l  their 

water tales.    

 
“The water movement 

needs more than  
numbers and targets” 



W h a t  a r e  t h e  p r o d u c t s  ?  >>>  

P 
 

h o t o b o o k  

Working with the thousands 
of images from the selected 
countries, a glossy photobook 
is being produced (206 pages, 
8.5 x 11 inches, 200 full-color 
photographs). Photographs are 
taken by professional photo-
grapher Taco Anema. The 
New-York based publishing 
company, Umbrage has been 
selected to coordinate publis-
hing and distribution. 

I n t e r n e t  S i t e  

www.talesofwater.com was 
created to promote the work 
of Tales of Water. At present 
the website is a means to 
communicate the progress 
made to immediate partners. 
In the future the website will 
be upgraded to become fully 
integrated in the communica-
tion and marketing strategies 
around the messages and 
products of Tales of Water. 

V i d e o  i m a g e s  

TV Promotion 
A number of 20 and 30 seconds 
video clips are produced to pro-
mote the issue of water on TV 
channels throughout the world. 
 
Video introduction to the sessions 
For each of the  thematic and re-
gional sessions, a 2 minute video-
introduction is prepared, in which 
children from around the world 
make statements or ask questions 
to the audience. 
 
Documentaries 
Each of the river basins will be 
featured in a series of TV docu-
mentaries. It allows children, lo-
cal actors, government agencies 
and NGO’s to inform the au-
dience about environmental is-
sues and important partnerships 
in those river basins. 
 
Visual scapes 
Soundless wall paper projections 
with images of Tales of Water are 
used to create a visual–scape of 
water realities. 

F o r u m  p a v i l l o n  

A pavillon is created to provide 
space to the local actors ‘behind’ 
the Tales of Water, bringing a 
selected number of children and 
leading actors from goverment, 
civil society and business together 
around the Tales of Water ima-
ges. This pavillon also provides 
an opportunity to the media to 
have access to real-life stories di-
rectly linked to the Tales of Water 
images used at the Forum. 

IUCN and the 4th World Water Forum in figures 
 

√ 15 000 water professionals and decision-makers from 
more than 120 countries are expected to attend the Forum 
 

√  An estimated 5000 visitors to the IUCN Pavil lon, 
consist ing of government officials,  environmental ex-
perts,  company delegates,  NGO participants 
 

√  Over a thousand press releases related to Tales of  Wa-
ter  are expected to feature  in international print and 
broadcast media  

“Each year 3 million people die  
of water born diseases” 



Contact details  
 
Ger Berkamp 
Head—Water Programme 
Tel : +41.22.9990259 
 
David Alix 
Communication Officer 
Tel : +41.22.9990112 
E-mail : david.alix@iucn.org 
 
IUCN  
The World Conservation Union  
Rue Mauverney 28 
1196 Gland, Switzerland 

Sponsoring the Tales of  Wa-
ter  project with funds over 
USD 20 000 will  entitle 
your company to the follo-
wing features :  
 
• A presentation of your 
company and your logo in-
cluded in 1000 copies of the 
Tales of Water photobook. 
These copies will be distribu-
ted to high-level persons and 
will also be available for par-
ticipating sponsors to offer as 
VIP gifts to selected members 
in their network  
 
• Your logo on : 
 
- two commercials for TV  
broadcasting to announce the 
World Water Forum  
 
-  ten two-minute video-
introductions opening the re-
gional and thematic sessions 
 

 
“25% of the world population 
does not have direct access 

to safe drinking water” 

H ow  t o  ge t  i nvo l ve d  ?  >>>  

5 good reasons  
to get involved 

 
 

√  Demonstrate your dedi-
cation to water issues  af -
fect ing chi ldren and people 
around the world 
 

√  Receive exposure to the 
b igges t  in ternat ional  TV 
media channels   
 

√  Raise the profi le of  your 
company through our mar-
ke t ing  and  ev en t s  p ro -
gramme at the 4th world 
water forum 
 

√  Have your company 
n a m e  a s s o c i a t e d  w i t h 
IUCN, one of the major 
players  in the sustainable 
management of water  
 

√  Highlight your organiza-
t ion’s corporate social  re-
sponsibi l i ty  

 
 
 
 
 
•Your company name and 
logo featured prominently : 
 
- in our Pavillon 
 
- on the visual scapes that 
will continuously air images 
of water and children around 
the forum exhibition 
 
•A link to your company’s 
website on the Tales of Water 
website 
 
Sponsoring the Tales of Wa-
ter project with funds under 
USD 20 000 will  entitle your 
company to some of the 
above features, depending on 
the amount of sponsorship. 


